
REPORT OF DEPARTMENTAL WORKSHOP 

DEPARTMENT OF MANAGEMENT 

 

1. Name of the Organizing Department/Cell/Committee: Management 

2. Name of the Event Conducted: Workshop on Service Marketing  

3. Name of the Collaborating Organization/Cell/Department/Committee (if any): 

In Association with IQAC KCDCC 

4. Mode: Offline 

5. Date of the Event: 30 March 2024 

6. Time: 11 am onwards 

7. Place/ Venue/ (Platform - in Case of Online Programme): Digital Conference 

Hall II 

8. Objectives of the Event (Please describe point-wise):  

 To acquaint the students with the knowledge of Service sector, Service 

Marketing and its various strategies. 

 To provide an in-depth understanding of the Flower of Services.  

9. Name of Resource person(s) with their Position and Organisation Name (if any): 

Prof. Mrinmoy Sarma, Dean Academic Affairs, Department of Business 

Administration, Tezpur University 

10. Title of the Topic(s) delivered by the Resource person(s) (if applicable): ‘The 

Flower of Services: Blooming Everywhere and Shining All’ 

11. Total No. of Participants: 

 a. Students: 94 

 b. Teachers: 10 

c. Others (Please Specify): 2 (Resource person and Principal, KCDCC)  

12. Total No. of Beneficiaries (in case of extension activities): ............................... 

13. Outcome of the Event (Please describe within 200 words): The participants 

learnt about the significance of the Service Sector in the economy, the unique 



features of Services, the importance and different challenges of Service 

Marketing. The resource person discussed the different strategies of Service 

Marketing stressing on the Flower of Service by giving ample examples from 

the Business world.  Resource person’s presentation was followed by an 

interaction with the students. 

 

 

Signature of the Head of the Department 
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